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Profile Manager
Marketing campaign management 
software that enables client teams 
to plan, see and do. Build and save 
detailed location-level information to 
manage location assets centrally and 
report marketing activity accurately.

What is It?
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A Single Source of Truth

Marketing
Store 

Operations In-Store Teams
Field Sales/

Management Suppliers
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E-commerce Ordering
Campaign order routing

and catalog updates

Reporting
Campaign and 
location insight

Campaign Viewer
Two-way communication 

and compliance verification

Campaign Builder
Collaborative campaign 

management

Five Key Functions

Location Profiler
Location profile 

database
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Market Challenges

Too Complex
76% of retailers say producing one round 
of marketing materials takes a lot of effort.

No Visibility
52% of retailers cannot guarantee the 

accurate installation of marketing materials.

Poor Communication

86% of retailers rely on emails and 
spreadsheets to manage their marketing.
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Creative Concepts

Approval

Reporting

Campaign Execution

Marketing Strategy

Delivery Production

Local-level intelligence 

at the speed of retail…

● Create and control detailed 
location profiles 

● Prepare orders and produce 
materials specific to the unique needs 
of locations, including segmentation 
and targeting

● Group locations by key attributes to 
reach your intended target audience 
with precision

● Reduce complexity with streamlined 
workflows and a single source of truth

● Gain visibility of campaign activity and 
in-store compliance

● Ditch the spreadsheets — reduce the 
clutter and confusion of multiple 
emails and spreadsheets

What Profile Manager Provides

Profile
Manager
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100%
display compliance 

achieved in 
3 months or less

80%
reduction in time to 

plan and manage 
campaigns

60%
reduction in unused 
marketing materials

and waste

Saving You Time

A Single Source of Truth for In-Store Marketing  |  7



A Single Source of Truth for In-Store Marketing  |  8

The Taylor Tech Stack

Campaign creation 
and management

E-commerce catalog 
management, ad hoc 

orders, inventory

Production order 
management system

Final proofing/digital 
asset mgmt. (DAM)

Campaign execution 
verification

Shipping/delivery 
logistics

Kitting and
fulfillment

Print production
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Technology Process

Store Profiles Campaign 
Management

Creative & 
Ideation

Franchise & 
Store Orders

Campaign
Distribution

Production, 
Kitting, 

Fulfillment

Compliance
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Challenges Solved

Do More in Less Time

Example Scenario
Instead of only a couple of campaigns per year, the 
team wants to run more campaigns linked to events 
and different promotions.

How Profile Manager Can Help
Profile Manager streamlines campaign management so 
it’s easy to allocate artwork to campaigns and 
materials to specific stores — and implement them 
accurately — improving cycle time.

Profile Manager unlocks your data and equips your team with 
a complete toolkit to run impactful marketing strategies in 
every location.
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Challenges Solved

Reduce Failure/Error Rate

Example Scenario
A brand contract expired but the promotion 
and merchandise is still on display.

How Profile Manager Can Help
Profile Manager provides full visibility of 
upcoming, live and completed campaigns.

No one got into marketing or merchandising to manage 
spreadsheets. We’re on a mission to eradicate inefficiencies and 
grow revenues. 
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Challenges Solved

Streamline Processes

Example Scenario
While team members used to collaborate by 
walking to a peer's desk, working from home 
makes this impossible.

How Profile Manager Can Help
Marketers create and share briefs with the 
design team digitally and can provide feedback 
using the tools in Profile Manager. 

Profile Manager makes it easy to reach customers with 
impactful marketing in every location.



Execute flawless in-
store marketing, 
everywhere.
taylor.com/print-services/in-store-marketing

CONFIDENTIALITY NOTICE: This document contains confidential information intended solely 
for the recipient(s) named herein. The information set forth in  this document may not be reproduced 
or disclosed by the recipient(s) without the prior written consent of the author.
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Challenges Solved

Challenge Example Scenario How Profile Manager Can Help

Reduce 
failure/error rate in 
physical marketing

● A brand contract expired but the promotion and merchandise 
is still on display

● A campaign failed to deliver on time to the relevant stores

● Profile Manager provides full visibility of upcoming, live and completed 
campaigns with dates for each stage 

● Issue questionnaires for your store teams to respond to

● The automated process allows quicker speed to market

Align work with 
sustainability 
initiatives

● Launching sustainability initiatives and wanting to look at 
going more digital or reducing waste in print campaigns

● Profile Manager allocates the right materials to the right stores so you 
only order what you need

Localize marketing 
and increase ROI 
through targeted 
campaigns

● An upcoming campaign where the team wants to distribute 
specific, targeted messages to different locations

● They want to run specific campaigns in certain types of 
stores/locations (i.e., next to competitors)

● Users can build detailed store profiles with information such as location, 
nearby competitors, type of store, etc.

● Then they can run campaigns with specific messages in specific stores

Streamline 
processes, 
decrease friction

● While team members used to collaborate by walking to a 
peer's desk, working from home makes this impossible

● Marketers create and share briefs with the design team digitally and can 
provide feedback on proposed artwork before sign-off

● Senior management, store teams and regional managers can also have 
set viewing permissions for the campaign 

Lack of visibility for 
senior 
management

● Executive leadership keeps asking for reports and needs both 
bullets and more detailed information about campaigns

● The analytics and reporting provide insights on cost, waste and 
campaign performance

Do more in 
less time

● Instead of only a couple of campaigns per year, the team 
wants to run more campaigns linked to events and different 
promotions

● Profile Manager streamlines campaign management so it’s easy to 
allocate artwork to campaigns and materials to specific stores — and 
implement them accurately — improving speed to market
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Location Features 
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Location Features
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Location Features
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Location Features
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Location Features
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Campaign Builder
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Campaign Viewer


	Slide 1
	Slide 2: What is It?
	Slide 3: A Single Source of Truth
	Slide 4: Five Key Functions
	Slide 5: Market Challenges
	Slide 6: What Profile Manager Provides
	Slide 7: Saving You Time
	Slide 8: The Taylor Tech Stack
	Slide 9: Technology Process
	Slide 10: Challenges Solved
	Slide 11: Challenges Solved
	Slide 12: Challenges Solved
	Slide 13
	Slide 14
	Slide 15: Challenges Solved
	Slide 16: Location Features 
	Slide 17: Location Features
	Slide 18: Location Features
	Slide 19: Location Features
	Slide 20: Location Features
	Slide 21: Campaign Builder
	Slide 22: Campaign Viewer

